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Prof. Dr. Antonio Ragusa
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Overview

Modern luxury is no longer defined by exclusivity alone, but by intelligent integration of technology,
personalisation, and cultural authenticity. This open lesson explores how EssilorLuxottica is redefining luxury
by merging heritage craftsmanship, med-tech expertise, and digital innovation to create connected
lifestyles. The case examines how wearable technologies, immersive retail formats, and data-driven services
generate scalable value while preserving the emotional equity of “Made in Italy”.
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